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	Description


Social Media Metrics How to Measure and Optimize Your Marketing Investment (New Rules Social Media Series) by Jim Sterne

The only guide devoted exclusively to social media metrics

Whether you are selling online, through a direct sales force, or via distribution channels, what customers are saying about you online is now more important than your advertising. Social media is no longer a curiosity on the horizon but a significant part of your marketing mix.

While other books explain why social media is critical and how to go about participating, Social Media Metrics focuses on measuring the success of your social media marketing efforts. Success metrics in business are based on business goals where fame does not always equate to fortune. Read this book to determine:

	Why striving for more Twitter followers or Facebook friends than the competition is a failing strategy
	How to leverage the time and effort you invest in social media
	How to convince those who are afraid of new things that social media is a valuable business tool and not just a toy for the overly-wired


Knowing what works and what doesn’t is terrific, but only in a constant and unchanging world. Social Media Metrics is loaded with specific examples of specific metrics you can use to guide your social media marketing efforts as new means of communication.

 

From the Inside Flap


Measure the success of your social media business strategyFilling a key need for serious online marketers, Social Media Metrics gives you an A–Z guide to using data to drive your social media marketing efforts. Inside you’ll find how best to assess your Twitter and Facebook followings (hint: more is not always better), how to maximize your social media ROI, how to use social media metrics to effectively make your case to skeptics, and much more. Filled with the numbers that matter and specific examples of how to use them, Social Media Metrics equips you to successfully market on the social Web.

“Jim Sterne has been at the cutting edge of this industry since before there even was an industry. If you’re focused on measurement, you need his take on it.”

—Seth Godin, author, Linchpin

“Companies know they must have a social strategy, yet when approaching emerging technologies, measuring ROI is a challenge. Thankfully, we’ve got Social Media Metrics, in which Jim provides actionable frameworks and how-tos. This is a desktop reference that professionals should keep in close reach.”

—Jeremiah Owyang, Web strategist

“Jim Sterne has been in the business of teaching us how to measure the immeasurable for fifteen years. With this wonderful book, he brings his wisdom to the problem du jour: social media. In a faith-based medium, you’ll learn how to be data driven!”

—Avinash Kaushik, author, Web Analytics 2.0



From the Back Cover


Measure the success of your social media business strategyFilling a key need for serious online marketers, Social Media Metrics gives you an A–Z guide to using data to drive your social media marketing efforts. Inside you’ll find how best to assess your Twitter and Facebook followings (hint: more is not always better), how to maximize your social media ROI, how to use social media metrics to effectively make your case to skeptics, and much more. Filled with the numbers that matter and specific examples of how to use them, Social Media Metrics equips you to successfully market on the social Web.

“Jim Sterne has been at the cutting edge of this industry since before there even was an industry. If you’re focused on measurement, you need his take on it.”

―Seth Godin, author, Linchpin

“Companies know they must have a social strategy, yet when approaching emerging technologies, measuring ROI is a challenge. Thankfully, we’ve got Social Media Metrics, in which Jim provides actionable frameworks and how-tos. This is a desktop reference that professionals should keep in close reach.”

―Jeremiah Owyang, Web strategist

“Jim Sterne has been in the business of teaching us how to measure the immeasurable for fifteen years. With this wonderful book, he brings his wisdom to the problem du jour: social media. In a faith-based medium, you’ll learn how to be data driven!”

―Avinash Kaushik, author, Web Analytics 2.0




About the Author

Jim Sterne produced the world’s first “Marketing on the Internet” seminar series in 1994. Today, Sterne is an internationally known speaker on digital marketing and customer interaction and aconsultant to Fortune 500 companies and Internet entrepreneurs. He is founder of the eMetrics Marketing Optimization Summit and cofounder of the Web Analytics Association.

For more information, please visit JimSterne.com.



https://www.amazon.com/Social-Media-Metrics-Marketing-Investment/dp/0470583789






Refund and Returns Policy

Due to the nature of digital products, pdfTextbook does not offer refunds or returns  for this product and all sales are final. please contact our customer service team before your purchase at [email protected].



			

					
				
	
		
			Reviews		


					There are no reviews yet.

			


			
			
					
		Be the first to review “Social Media Metrics: How to Measure and Optimize Your Marketing Investment” Cancel replyYour email address will not be published. Required fields are marked *
Your rating *Rate…
Perfect
Good
Average
Not that bad
Very poor


Your review *
Name *

Email *

 Save my name, email, and website in this browser for the next time I comment.

 



	

				

		

	
	



			

		
			



	

					Related products

				
			
	[image: ]Financial  Managerial Accounting The Basis for Business Decisions by Williams, Jan R Haka, Susan F. Bettner, Mark S. Carcello, Joseph V

	$18.95
Add to cart
	
	[image: ]An Introduction to Banking Principles, Strategy and Risk Management by Moorad Choudhry

	Sale!
	
	$49.88 $19.98
Add to cart
	
	[image: ]Contagious: Why Things Catch On

	Sale!
	
	$12.99 $4.99
Add to cart



	
			
							[image: ]Social Media Marketing 3rd Edition			
							[image: ]Social Media Metrics Secrets 1st Edition					
		



		
				
		


		
	

		

	


	
	
		

					
			© PDF TEXTBOOK 2024						

				Privacy Policy				Built by pdftextbook.com					

				
				
						My Account					
	
						Search			
				
	Search for:
	
	Search
	



			

								
	
									
				1
			
							


		

		
		

	

				
				
					
						[image: ]						
							You're viewing: Social Media Metrics: How to Measure and Optimize Your Marketing Investment
							$10.49 $8.99
													

						
							Add to cart						
					

				

			
		






	

	
		
			

			

			

		

		
			
				

				
				
				
				
				
					
						
							

						

					

				

			

			
				

			

			
			
			
				

			

		

	



	
	















